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PDCA has planned two outstanding seminars for the
spring. Maintenance for the Heart of Your Business, tak-
ing care of the essential equipment, is the theme of a

seminar planned for the Pittsburgh area on March 10. 
Top experts will show you how to take routine steps that

will save you time, money and aggravation by keeping your
equipment running smoothly.

How to Grow with Alterations and Tailoring is the topic of
a seminar on April 22 in Camp Hill. Dale Kaplan will discuss
how to develop this auxiliary service into a major profit center.
Using his own experience and history he will detail the meth-
ods and techniques for success.

Look for more details coming when the time for the event
is closer.

Pair of seminars set for Spring

Fresh look for PDCA’s Expo 2018
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A DLI Affiliate As so ci a tion

Plans are well underway for
PDCA’s Drycleaning and Laun-
dry Expo 2018, which will be

held at the Baltimore Convention Center
on November 9-11. 

The event will feature outstanding
speakers who will provide fresh ideas to
help drycleaners improve their business
profits. The exhibit will offer a wide range
of products and services that cleaners can
use for current or future upgrades,

Our headquarters hotel will be the
Hyatt, which is adjacent to the conven-
tion center. This beautiful and reasonable
priced facility will provide a beautiful at-
mosphere and easy connection to our ac-
tivities.

The new exhibit location (photo on
right) will provide easier access for atten-
dees coming from central and western
Pennsylvania and Delaware, as well as
other areas. 

In addition, the proximity to BWI air-

port (about 8 miles away) will make
transportation more convenient for peo-
ple coming from greater distances.

The center is located in the Inner
Harbor, giving attendees options for en-
tertainment, sightseeing and restaurants.

In This Issue:

Your 2018 Membership Decals
Proudly display your membership decal, which lets everyone who passes your store know that

you are an informed and responsible drycleaner. 
If you need addition decals for other locations, contact the office.



In the News
Congratulations to Balfurd Cleaners’ Bob Fogelsanger and Monika Manter, who

were featured in the February issue of NATIONAL CLOTHESLINE. A few months ago,
Paula and John Gribble from Classic Cleaners were also acknowledged as interesting
industry people.

DEP Compliance Calendars
The Pennsylvania DEP has mailed a Compliance Calendar to every drycleaner

that they have listed as using perc. Cleaners are required to have one for each perc
machine, not one for the whole plant. If you need additional calendars, contact the
office and we will send you what you need.
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straight from the 
board

PDCA was well-represented at the DLI-NCA Brainstorming Conference in
Cancun. Among those attending were Bob Fogelsanger, Balfurd’s Cleaners,
Nancy Delp, DeVono’s Cleaners and Mark Pollock, Signature Cleaners. Not
shown is photographer Leslie Schaeffer, PDCA. 

Minimum Wage Increase Proposed
Legislation is about to be introduced in the Pennsylvania House of Representa-

tives that would raise the minimum wage to $15 per hour, with annual increases tied
to the consumer price index. The sponsor, Representative W. Curtis Thomas, is cur-
rently looking for additional sponsors.

Our sources tell us that currently there is not strong support, but we will moni-
tor the progress of the plan and let you know the status of it.
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First, I want to thank PDCA for the op-
portunity to serve as president and be a
part of an organization that strives to pro-
vide continuing education and support to
the drycleaning industry. 

I am fortunate to have been a board
member during the tenure of several past
presidents committed to advancing the in-
dustry. I intend to keep that commitment
ongoing.

The next two years will be a challenge
for me and the board of directors as we continue to respond to
governmental actions and market pressures to provide the most
beneficial outcome to our members. Our goal is to maximize
the value of a PDCA membership.

Another goal will be increasing our membership ranks. I am
a firm believer in the power of word-of-mouth marketing. All
of our members can help in this pursuit I encourage you to
reach out to anyone in our industry (other cleaners as well as
vendors) and let them know how beneficial a PDCA member-
ship is. 

A strong an active membership only adds value. I also en-
courage you to provide any feedback to the board that will
allow us to better serve our membership.

Several occasions will be available throughout the year to
meet and associate with the board and other PDCA members.
We have some great seminars planned and our bi-annual Expo
takes place this coming November in Baltimore. 

Efforts are ongoing to make the Expo a “can’t miss” event.
PDCA members have a wealth of knowledge, and an abundance
of networking opportunities. Get involved; stay involved.

Regards,
George (Steve) Stevenson
PDCA President
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Association Members
Wanted

Do you know a former member who has dropped out? Or some-
one who should be a member? Let us know. We want to make

PDCA stronger by increasing our numbers.

Serving Pittsburgh and 
Tri-state Areas 

 

Quality Leather & Fur Cleaning 
Expert Tailoring & Repairs 

Boots, Dress & Athletic Shoes 
Handbags & Totes 

Feather Pillows 
Area Rugs 

Memory Boxes 
Wedding Gown Cleaning & Preservation 

 

877-884-2124 

George Stevenson

Looking to increase members, value in the future

straight from the 
president
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Are you putting your membership to
good use? Are you maximizing your re-
turn on investment for your membership
dollar? 

I sincerely hope you are, but if you are
like many members, you get too busy and
things seem to slip through the cracks
and before you know it a year has passed
and you haven’t used your membership
as much as you intended. 

This article is designed to make sure

you get the most from your membership.
Effortless social media 

Most members I talk to understand
the need and benefits of maintaining an
online presence. They know they need to
do it, and they want to do it, but it often
ends up on the bottom of the “To Do”
list. Members who don’t use professional
services like SEFA’s GlikStorm or Be
Creative will start a program, but won’t
be consistent and before you know it —

it’s been months since something was
posted. 

That is where DLI’s new Effortless
Social Media Program comes into play.
When you sign up for the service, DLI
will post consumer-oriented posts directly
to your page weekly. It is consistent, au-
tomatic and, best of all, included with
your membership at Silver and above. 

It is a great program and one that can
be used to compliment what you are al-
ready doing or it can be a stand-alone be-
ginning to getting your company an
online presence.
Get started 

Go to DLIOnline.org and click the
login button on the top menu bar. You
will have to put your membership num-
ber in. You will be taken to the members-
only page where you can select
“Effortless Social Media” from the menu.
There you will fill out your business in-
formation and submit it to DLI. 

Once registered, you need to set-up
the program and grant DLI access to
your Facebook page. There is a down-
loadable PDF on the next page that will
walk you through it. It is best to do the
following steps on a computer rather
than a mobile device. 

First step is to log-in to your Facebook
page (you will need your username and
password). Once in Facebook, you need
to click on your business page. Click on
the top right arrow and select your page.
If you don’t have a separate business
page, call DLI for help in setting one up. 

Next select the “Settings” button. Se-
lect the “Page Roles” option. You will
then be able to add DLI as an editor to
the page. Under “Assign A New Page
Role,” enter ricgnzlzcr@gmail.com as an
editor, select the account titled “Ric Go,”
and click the “Add” button. You will
have to confirm your password, but you
are all set. Just sit back and wait for the
automatic posts to start populating your
page. 

This article was written by Peter Blake, ex-
ecutive director of the South Eastern Fab-
ricare Association and appeared in the
November/December issue of SEFA’s Re-
claimer.

Using DLI’s effortless social media

Several PDCA members participated in the Five Star/Brainstorming conference
cosponsored by DLI and NCA in January Cancun at the Secrets Capri Riviera resort
in Cancun.

The centerpiece of the event were speakers who covered a variety of topics during
the morning sessions of the conference.

On Friday morning, Deena Ebbert of Chart House Learning in Burnsville, MN,
expounded on her Fish Philosophy, a method of employee development, engage-
ment, skill, performance, and commitment. 

Joseph Grenny, co-founder of VitalSmarts in Provo, UT, was the Saturday speaker,
discussing how to talk to your employees when things go wrong. He has honed the
tools needed to lead a company through change and with crucial conversations and
confrontations that position a company for consistent success. 

To wrap things up on Sunday, Brian Rashid discussed branding, brand strategy, and
how to monetize your message by telling effective stories. He is the CEO and creator
of A Life in Shorts, a branding, digital media, and communications company whose
clients range from the biggest brands in the world to new solo entrepreneurs just get-
ting started. 

Conferring in Cancun
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We Are Your Advocate
In Harrisburg and Dover

We guard your interests.

We monitor and keep up to date with: 

Proposed changes in PA Sales Tax

Interpretations of the Affordable Care Act 

DNREC Inspection policies

DEP and OSHA Inspections

DEP rule changes

Grant programs and initiatives

          
   

Are you wondering why some of your marketing cam-
paigns seem to be successful sometimes and fall short
other times? 

A good read that stands the test of time is Chip Heath
and Dan Heath’s book, Made to Stick. Something that is
“sticky” is SUCCESsful: 

• S - Simple. Keep your message focused, compact,
and easy to understand. Got Milk? 

• U - Unexpected. Like most SuperBowl commer-
cials, the humorous and surprise endings get the most
buzz.

• C - Concrete. The right choice of words is so im-
portant so there is no mistaking what you are trying to
say. The Few. The Proud. The Marines. 

• C - Credible. In order to build trust, your mes-
sage must be believable. In other words, don’t over
promise.

• E - Emotional. This doesn’t mean that your cam-
paign needs to be a tear-jerker, just that it needs to speak
to your customer. 

• S - Stories. For a good campaign, a strong story-
line helps. Saving money on travel through Priceline is a
good example.

With these elements your campaign stands a better
chance of getting noticed. You don’t need a Superbowl
commercial war chest to get started, either. 

Use social media to push your message but make sure
it’s relevant and fits the other forms of communication
you are using.

From DLI’s Monday Marketing Ideas

Make Your
Message Stick

March 10, 2018
Maintenance seminar, Pittsburgh, PA.

March 11, 2018
Open Board Meeting, Nittany Lion Inn, State
College, PA.

April 22, 2018
Alterations and Tailoring seminar, Camp Hill, PA.

November 9-11, 2018
Drycleaning and Laundry Expo 2018, Baltimore
Convention Center, Baltimore, MD.

mark the 
date

EMAP offers free
compliance help
EMAP, Environmental Management Assistance

Program, has a partnership with the Pennsylvania
DEP to offer help to small businesses with free and
confidential assistance. 

Their statewide consulting team provides one-on-
one consulting. They provide assistance with:

• Environmental regulatory requirements
• Permit applications, forms and plans
• Environmental management strategies
• Energy efficiency audits and strategies
• Finding sources for funding for environmental

upgrades
• Health and safety requirements
• New environmental and energy technology de-

velopment
EMAP offices are located in universities and col-

leges across the state. 
They can be reached at  877-ask-emap or ques-

tions@askemap.org. 
All conversations are confidential.
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supportgroup
The following allied tradespeople support PDCA as Associate Members. Show your ap pre ci a tion by supporting them.

801 Easton Road • P.O. Box 340
Willow Grove, PA 19090
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Adco-R.R. Street
Mike Tirpok, 610-442-7664
www.4streets.com

A.L. Wilson Chemical Co.
Bob Edwards, 201-741-010
www.alwilson.com

Amato Industries
Joseph Amato, 301-565-3220
www.amatoind.com

Cleaners Supply
Crystal Granish, 607-775-7905
www.cleanersupply.com

Columbia Boiler Co.
Mike Bonjo, 610-323-2700
www.columbiaboiler.com

Columbia-ILSA Machines
Stephen Langiulli, 631-293-7571
www.columbiailsa.com

Commercial-Industrial Laundry 
Services (CILS)
Anthony Mohl, 888-820-2457
www.cils-inc.com

E.J. Thomas Co.
Ryan Aguglia, 724-816-5377
www.ejthomascompany.com

EZ Products International
Diane Rue, 877-906-1818
www.ezpi.us

FM Supply Inc.
Todd McKenna, 610-444-1412

www.fmsupply4u.com

Firbimatic
Darrin Haiges, 815-338-2355
www.firbimaticusa.com

Frankford Machinery, Inc.
Nick Kashkashian, Jr., Ron Kashkashian, 
215-289-3434
www.frankfordonline.com

Fulton Boiler
Mike McLean, 315-298-5121
www.fulton.com

Hudson Equipment Co.
Joe Yuhanick, Skip Wilke,
800-684-9838
hudsonequipment.com

JCZ Training and Consulting
Jane Zellers, 717-507-4607
www.janezellers.com

Kreussler Chemical
Tom McAllister, 610-585-5390
www.kreussler.com

Laundry Owners Mutual 
Blaine Meixner, 800-590-4404
www.lom1915.com

Liberty Computer Systems
Rick Mungo, 800-233-9804
libertycomputers.com

M&L Supply Co.
Ryan Aguglia, 330-633-6241
www.m-lsupply.com

Metro-Chem Inc. 
Philip Bodner, 973-589-2800
www.metro-chem.com

Moore Services Inc
Jerry Moore, 800-941-6673
www.mooreservices.info

PAC Industries Inc.
Joseph J. Leo, 717-657-0407
www.pacindustries.com

The Route Pro
James Peuster, 877-377-6883 ext. 2
www.theroutepro.com

Ram Leather Care
Linda Munson, 313-864-2111
www.ramleather.com

R.R. Street & Co., Inc.
Roger Stevenson, 502-523-3635
www.4streets.com

Sankosha
Bill Odorizzi, 847-427-9120
www.sankosha-inc.com

Tschopp Supply Co.
Jon Silverman, 800-298-6882
www.tschoppsupply.com

Union Drycleaning Products
Vic Williams, 404-363-8699
www.uniondc.com

United Wire Hanger Corp.
Joel Goldman, 201-288-4540
www.unitedwirehanger.com


